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Course Description
Aim:
Agriculture businesses sell and market their products, leading to many related positions at these businesses. Skills related to selling and marketing products greatly enhances the success of an employee in an agribusiness operation. Agribusiness Sales and Marketing is designed to provide students with skills that focus on job preparatory skills as well as employee tasks necessary in agricultural sales and marketing occupations and its many career opportunities in the Agribusiness Systems Career Pathway. Classroom and laboratory content may be enhanced by utilizing appropriate equipment and technology. Mathematics, English and human relations skills will be reinforced in the course. Work-based learning strategies appropriate for this course are school-based enterprises and field trips. Opportunities for application of clinical and leadership skills are provided by participation in FFA activities, conferences and skills competition such as sales related career development events and proficiency awards. Each student will be expected to complete a Supervised Agricultural Experience program.

Suggested grade level: 11th – 12th 
Length: Semester Course
Prerequisites: None

Topics covered:
· Job applications
· Job interviews
· Personal strengths
· Marketing plans
· Merchandising
· Selling
· Inventory management
· Ag production in the U.S. and South Dakota
· Global food needs
· International agriculture trade

Instructional Philosophy and Delivery Plan
Expectation: Students will be expected to meet all course goals by demonstrating their understanding of the basic concepts of each topic area. In order to pass the course students will need a minimum of 65%. 

Delivery Method: Instruction will consist of individual hands on activities and projects, group work, lecture, discussion, reading, writing, self-assessment and the use of technology. FFA activities and Supervised Agricultural Experience (SAE) programs will be incorporated into the course. 
Community Involvement: Guest speakers from the community will be brought in throughout the course. Learning trips will be taken for various units in the course. Students will also have to use community resources to complete individual and group projects. 

Assessment: Students will be graded on the following items: journals, portfolios, presentations, written reports, tests, daily work, group work, and individual projects.

Core Standards
ABSM1.1 	Use written and oral skills to seek and obtain an agricultural job.
ABSM1.2 	Apply knowledge of personality traits and development to improve.
ABSM2.1 	Write a marketing plan for a product based on marketing objectives.
ABSM2.2 	Merchandise products and services to meet the needs of a customer.
ABSM3.1 	Apply reading comprehension, writing and math skills in inventory management.
ABSM4.1 	Locate areas of agricultural importance and determine the competitive advantage for production of agricultural products.
ABSM4.2 	Develop an awareness of food production and global needs to determine how needs can be met.
ABSM4.3 	Examine the process in developing nations as trading partners for the goal of exploring potential foreign trade.

Major Course Projects
· Complete all paperwork necessary to apply for a job opening.
· Perform and participate in a job interview.
· Create a marketing plan for a local agricultural business/product.
· Perform sales techniques to convince consumer to purchase products.
· Create a sales invoice for business.
· Use accounting software for business transactions.
· Identify major agricultural products raised in South Dakota and how they marketed, sold, processed, and consumed.
· Examine social factors that affect sales and marketing of commodity products.
· Research current government trading agreements with foreign countries and how those policies affect commodity prices.










Assessment Plan & Grading Scale
	Grade
	Scale
	Description of Work

	A
	92-100%
	Consistently demonstrates an exceptional level of quality and effort. Having all work in on time and completed to exceed expectations. Mastery in evaluating, synthesizing, and applying the knowledge.

	B
	83-91%
	Consistently demonstrates proficient knowledge with a good effort and quality of work. All assignments are complete and on time. Demonstrates the ability to evaluate, analyze, synthesize and apply the principles.

	C
	74-82%
	Demonstrates proficient knowledge and the ability to apply knowledge. Work shows average effort. A few assignments may be missed or late. 

	D
	65-73%
	Work shows minimal effort and some assignments are late. Demonstrates a basic understanding of recalling or comprehending knowledge.

	F
	Below 65%
	Understanding is below basic. Work is of poor quality and does not meet standards or expectations. 



